Index

Access 66

Account payment performance 52
Acoustics 34

Adventures in the dark 4,9,10,26
Aims 4-9

APN News & Media 65

Artistic vision 10,56

Audio description 54

Audits 26,37,59

Australian Chamber Orchestra 13
Australian Radio Network (ARN) 65
Australasian Reporting Award 9
Avant Card 65

Backstage tour 6,22,66,59
Bangarra Dance Theatre 18

Bell Shakespeare Company 14
Box office 11.35.57.66

Budget 51

Grants 34,35,42

Goals 8

Governance 9,26-29

Guarantee of service 53

Guided tours 4,22,42,51,56,66
Guillaume at Bennelong 22
Hewlett-Packard 6,7,65
Highlights 2-3

House:Ed 10,20,59

Human resources 32-33,59
Indigenous 5,9,10,12,57
Information technology 6,24,27
Insurance 57

Investment performance measure 57
Key targets and priorities 8-9
Key performance indicators 9
Kids at the House 10,59

Land title holdings 57

Sources of funding 35

Spokeswomen 59

Sponsorship 23,42,51,67,65

Staff 32-33,55

State heritage listing 1

Strategic building plan 9

Strategic plan 9,26,56,63

Strategic web plan 9

Switchboard (Electrical) 6,24

Sydney Dance Company 19

Sydney Festival 13,15,19

Sydney Opera House Appeal Fund 41,48
Sydney Opera House By-laws 2006 58
Sydney Opera House Trust Act 1961 26,57
Sydney’s Child 65

Sydney Symphony 4,6,10,12,13,34
Sydney Theatre Company 4,6,10,14
Theatre 14-15,61
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Building Committee 27 Lavazza 65 The Australian Ballet 4,6,10,18,21

Building condition indices 9,24 Legal 57 The Studio 1,10,15,18,24,59 Q COUI‘Il‘I‘Y

Building works 24-25,34 Lexus 7,23,65 Ticketing 11

By-law 58 LG Electronics 7,10,24,65 Tourism 2,4,6,9,22,34,35,43,51,54,57,59 Life’s Good
Cadbury Schweppes 65 Lighting 24 Trade marks 66

Cafe West 22 Major works 24-25,34 Traineeships 9,55,57

Car park 66 Mallesons Stephen Jaques 65 Training and development 6,7,32,33,35,43,53,59

CEO message 6-7

Chairman’s message 4-5

Charter 56

Code of conduct 9,26,52

Colonnade 1,3,4,6,22,24.27,34
Commander 360 Communication 65

Market research 53
Mediacom Australia
Marketing 35,57
Message Sticks 5,10,12
Multi-media suite 6,10,24
Music 12-13,60-61

Trustees 5,26-29,32,43

Unified customer support system 3,24
Utzon Design Principles 1,27

Utzon, J@m 1,3,4

Utzon Room 1,4,11

Venue Improvement Programme27,34

SPONSORS

PREFERRED HOTEL

Commercial Energy Services 24,65 National Australia Bank (NAB) 7,65 Vision 8 o fl i i 24
Commercial revenue sources 35 National Heritage Listing 1,34,24 Wage and salary movements 59 : = !: _I!_I IU”lX ial i
commercialenergyservices FoUR SEASONS HOTEL
Commissions program 9 Nestle 65 Waste and recycling 25,59
Committees 26-27,32 Objectives 9 Website 11,53,66 %y

Community support 10,23
Concert Hall 1,6,11,16,24,34
Consultants 53

Conservation Council 27
Conservation plan 27,56
Consumer response 6,53-54,57
Contact information 66

Country Energy 7,20,24,65
Credit card use 53

Crown Lager 65

Customer experience 2,4,6,22-23,53-54

Disability access 4,6,9,12,22,26,54-55

Occupational health and safety 4,7,9,32,57,58
Online ticketing 11

Opera 16,62

Opera Australia 4,6,10,16,32
Opera Bar 22

Opera Theatre 11,16
Organisation structure 27
Overseas travel 58

Penfolds 65

Performance list 60-61
Performance trends 11

Philanthropy Committee 27

Women’s Action Plan 59

Workers compensation 58
Workplace giving 32

World Heritage Listing 1,3,4,24,26
Young audiences 2,10,12,20-21

Note: audited financial statements appear on pages 38 to 50.
Financial information elsewhere in this report is unaudited.

Definitions:

Performances

productions.

AN

AUSTRALIAN RADIO NETWORK

ITALY’S FAVOURITE COFFEE

NEWS & MEDIA

Newtown

Darrell lea 65 HEEITENE [ B ol e 2 All performances open to the public (ticketed and non-
Darchel18,62 Pe.rformmg arts 6,9-21,34 ticketed), film screenings, previews, large scale rehearsals SIGNWAVE
Definitions 66 Philanthropy 9,26,57 with audiences. Excludes performances by SOH touring NTC b !

Drama Theatre 1,11,18

Education 20-21,59

Electronic service delivery 55
Employee opinion survey 7,9,32
Energy management 25,55
Enterprise agreement 9
Environment 24,25,55,59

Equal employment opportunity 32,55
Ethnic affairs 56

Euphonix 10,65

Executive management 5,26,30-31
Exhibition Hall 22

Exhibitions 22

Fbi 94.5FM 65

Financial overview 34-35

Financial statements 36-50

Playhouse 6,11,18

Presenter survey 9,10,54
Priority shuttle service 53
Privacy management 58,56
Publications 59

Public program 9

Recording Studio 6,10

Recycling 25,59

Registered training organisation 32
Research 53

Retail 9,23,35,51,53

Reward and recognition 9

Royal Blind Society 54

Risk management 26,59

Risk Management Committee 26
Security 24,57

Events

All performances as outlined in definition above and also
includes functions, ceremonies, conferences, exhibitions,
film shoots, lectures, presentations, small scale rehearsals
with audiences, sporting events, secondary performances,
speech days, workshops, launches and media calls.
Excludes performances by SOH touring productions.

¢ ool

AUSTRALIA’S Fﬁm'ﬂ%ﬂrf

MosT FAMOUsS WINE ]

Food and beverage 22,34,35,42,51,53 Senior executive service 59

Forecourt4.27 Signage manual 9,27 MALLESONS NESTLE SMITHS SNACKFOOD MEDIACOM COMMANDER 360
Foreign language tours 2,4,6,22,56 Signwave Newtown 65 STEPHEN JAQUES COMPANY AUSTRALIA COMMUNICATION
Four Seasons Hotel 7,65 Smith’s Snackfood Company 65

Freedom of information 56 SOH Store 9,22,23
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Contact Information

Hours of Operation
Sydney Opera House is open daily except for Christmas Day and Good Friday.

Box Office

Open from 9.00am to 8.30pm Monday to Saturday.
Telephone: 61 2 9250 7777

TTY: 61 2 9250 7347

Facsimile: 61 2 9251 3943

Email: bookings@sydneyoperahouse.com

Mail: Box Office, Sydney Opera House,
PO Box R239, Royal Exchange Sydney, NSW 1225 Australia

Bookings for performances and events can also be made online
at sydneyoperahouse.com.

Car Parking

Sydney Opera House Car Park, operated by Wilson Parking, is open from 6.30am
to 1.00am, seven days a week. Entry to the car park is via Sydney Opera House
end of Macquarie Street.

Telephone: 61 2 9247 7599
Facsimile: 61 2 9247 4576

Administration

Administration hours are from 9.00am to 5.00pm weekdays.
Telephone: 61 2 9250 7111

TTY: 61 2 9250 7347

Facsimile: 61 2 9250 7666

Email: infodesk@sydneyoperahouse.com

Address: Sydney Opera House, Bennelong Point,
Sydney NSW Australia 2000

Postal Address: Sydney Opera House,
GPO Box 4274, Sydney NSW Australia 2001

Web address: sydneyoperahouse.com or soh.nsw.gov.au

Guided Tours and Performance Packages

One hour Tour of the House’ operates between 9.00am and 5.00pm daily. Tours
depart from Sydney Opera House Store on the Lower Concourse. This tour is also
available daily in Japanese, Korean and Mandarin at 11.00am and 2.30pm (2.30pm
tour is not available on Saturdays). The Backstage Tour runs every day at 7.00am and
is approximately two hours in duration, including a breakfast in the Greenroom.

Tours do not run on Christmas Day and Good Friday.

A range of performance packages are also available that include dining,
performance and tour options.

Telephone: 61 2 9250 7250

TIY: 61 2 9250 7347

Facsimile: 61 2 9250 7679

Web: sydneyoperahouse.com

Email: tourism@sydneyoperahouse.com

Annual Report Project Team

Carolyn Stewart-Smith-Project Manager, Shelley Stephens, Jane Johnson,
Rachel Hawke, Barbara Learmonth, Julie Cottrell-Dormer (Sydney Opera House);
Can Elmaskaya (Calligram) - Design, Layout and Production Management;

Lyn Gamwell (Fineline); Deniz Nalbantoglu (Webling).

Photography
Jim Rolon, Adam Craven, Knut Bry, Branco Gaica, Jim McFarlan, Greg Newington
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Trade Marks

Sydney Opera House Trust is the owner

of the following registered trade marks. NORTHERN BROADWALK

SYDNEY
OPERA HOUSE

VV‘V

7
SYDNEY DRAMA THEATRE

OPERA HOUSE

VV‘V

THE COLONNADE

The Studio
Exhibition Hal
Xhibition Ha
THE STUDIO WESTERN Café West
BROADWALK
Kids at the House
House Ed \\\\\
Message Sticks \\4

\\

CONCOURSE ENTRY 7‘

GUIDED TOURS ‘- 0pU
RETAILER SHOPS
SIDEWALK \\
CAFE & BAR \\
-
OPERA BAR
Car Park %

180°
FUNCTIONS

OPERA|

7/\

BOX OFFICE ENTRY

GUILLAUME Box Office
AT BENNELONG Utzon Room
RESTAURANT SOH Store

Bistro Mozart

Box Office

FORECOURT

Vi

STAIRS DOWN TO

LOWER CONCOURSE

Guided Tours Booking Office
Sidewalk Café & Bar

Opera Bar

SOH Store

Purely Australian Clothing Co.
Costellos of Australia

CAR PARK ACCESS
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